
YourRound Case Study – The Plough, Prestbury 
 

 

Nestling in the Cotswold village of Prestbury near 
Cheltenham, the Plough is a perfect example of the 
traditional English pub. Sat alongside the Church with its 
Thatched roof, snug and cosy lounge bars, it has always 
been a Mecca for Cider drinkers, but largely due to it’s 
position has not always done quite so well with Ales. 
 

 
 
New tenants Cathy and Dan are determined to put the 
Plough on the Cheltenham Real Ale map and now that 
they are members of the Fine Ale club, are using 
YourRound to help them. 
 
Easy to use 
Cathy comments, “We’re not massive web users, but the 
YourRound system has been designed with everyone in 
mind, so it’s really simple to add beers. Even ones that 
are missing from the huge beer list can be added and 
the brewers usually update within a few days. All the 
functions are available from the main menu. The brilliant 
thing is that it sends out beer alerts to local drinkers 
without us having to do anything other than update our 
beers.” 
 
Generates new customers 
The system matches people’s beer preferences with 
what is available in the local area. Cheltenham has 
several hundred drinkers using the system and any new 
pub user will have automatic access to them if their 
beers match. She continues, “‘So when we recently had 
a few barrels of Butcombe Gold on, we had a deluge of 
new customers, many of whom weren’t aware of our 
new Ale plans. Without recourse to expensive 
advertising campaigns, we connected immediately with a 
new breed of drinkers turning up on instructions from 
their phones!”  Because the system also matches 
brewers, similar beers will also send out alerts - eg, 
drinkers with St Austell ‘Tribute’ on their list also get 
alerts when ‘Proper Job’ is available. 
  
Table Talking in the pub 
The in-pub printing features are extremely flexible: Dan 
says: “We recently changed our menu and now have 
access to the Fine Ales list so are now able to print 
stand up 3D table talkers with our current range of beers 
and cider and also our new menu. The featured beer is 
great to get people interested about an up-coming 
promotional cask”  
 
The system provides ‘on-now’ and ‘coming soon’ A4 
taste notes to put around the pub. ‘Especially useful in 

the gents where people can contemplate the next beer 
they are making room for!’ 
 
He also uses the prints to get hints on what people 
prefer. “We have a range of 20 Fine Ales to choose from 
so can also use the taste notes to tell customers what 
could be available. We then get feedback from the sheet 
which helps us choose the beers we buy from the list.” 
 
Help! – our Pump clips are missing 
YourRound data is maintained directly by brewers who 
add all their product details including high resolution 
pump clip images. Cathy says “We usually get supplied 
with a single pump clip, but on odd occasions they go 
missing, so this feature is really useful as a fill-in. Our 
newly opened snug away from the main bar is a great 
place to put additional pump clips to remind people of 
the bar and keep them thirsty. If they get lost or 
damaged we just print more” 
 
Website 
YourRound generates a number of web pages when 
pubs sign up, whether or not the pub has an existing 
site. Dan remarks, “We don’t yet have a website, but 
once the account is created, the system generates one 
for us automatically. This is updated with our new beers 
and customers can even bookmark our ‘beerboard’, an 
on-line replica of the traditional chalk board, to keep up 
with us at home or work.” 
 
Beer Festival 
The pub is planning it’s first beer festival in July and the 
YourRound Festival Manager is also being used here. 
Prints for tasting notes, barrel ends and even beer 
tokens are available printed directly from the site, saving 
the organisers both time and expense.  

 
 

Overall Impressions 
With it’s massive brewer connected data, ease of use 
and low cost, the YourRound Bar Manager is unique in 
it’s offering. Cathy sums up with:  
“The system makes our life easier and allows us to print 
our own particular professional looking point of sale 
material that we just wouldn’t otherwise bother to do. 
The alerts have already brought in customers looking for 
our new ales, so it’s well worth the £50 annual fee – we 
look forward to seeing all our new customers soon.” 
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Sign up your pub at www.yourround.co.uk 


